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This presentation has been prepared by Partner Communications Company Ltd. (“the Company”). This presentation is meant to serve
the Company’s investor connmunity and is intended solely for the purpose of illustrating information included in the reports published by
the Company. The presentation does not constitute an offer to invest or purchase securities and does not constitute an “offer to the
public” or “sale to the public”. In addition, this presentation should not be a substitute for investment advice or marketing investment thet
takes into consideration the specific information and requirements of each person and/or investor and the information herein does not
constitute a substitute for the discretion of a potential investor. The presentation wes prepared solely for a convenient and concise
presentation and is not exhaustive or intended to encompass all of the data regarding the Company and its activities and/or all of the
information that may be relevant in order to make any decision regarding an investment in the Company’s securities and in generdl, in
order to receive a complete portrayal of the Company’s activities and the risks that the Company faces, the Company’s full reports to the
Israeli Securities Authority and the Stock Exchange should be reviewed. In any case of contradiction and/or inconsistency between the
information included in this presentation and the information in the Company’s books and/or the Company's official reports, including the
Company's reports on the distribution sites, the aforementioned official informetion shall prevail. This presentation may include data that
the Company collected from third parties and the Comjpany cannot guarantee its accuracy since it hes not checked the data itself. For the
avoidance of doubt, it is clarified that the Company does not undertake to update or change this presentation and to update or change
data and/or forecasts and/or estimations included in it. The presentation includes forward looking information, as defined in the Securities
Law-1968, such information includes, among others, various forecasts, goals, estimations and assessments, including information
portrayed by illustrations and/or graphs and/or tables that relate to future events or matters, the redlization of which is uncertain and not
under the control of the Company or the companies in the group, and the said informetion is based on the Company’s subjective
estimation. The redlization and/or non-realization of the forward looking information will be affected by factors that cannot be estimated
in advance and not under the Company’s control and therefore despite the fact that the Company believes that its expectations, as
presented in the presentation, are reasonable, there is no certainty that the actual results and achieverments of the Company in the future
will be in accordance with these expectations and they might differ, including in @ material manner, from those presented in the
presentation. There is data in the presentation that has been presented in a different segmentation or level of detail compared to the
manner of presentation in the Company’s official reports.
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Main Points

= Summarizing a year of large changes in the company
= Partner at the end of 2023 is significantly better than at the beginning of the year

= Continuing improvement processes which lead to cost cutting and to
improvements in sales effectiveness

= Investing in the future and in innovation: Acceleration of 5G sites deployment & hello f uture
expected launch this year of 5G SA

= Continued focus on Cellular value propositions including 5G packages

= Fiber momentum continues, based on the three existing fiber infrastructures
and the completion of our independent fiber deployment

= Financial robustness with net financial debt to EBITDA of 0.5




Company
overview
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A leading Israeli communications provider

Providing quality and innovative coonmunication solutions and services
Through initiatives, responsibility and faimess, for the benefit of the
company’s customers, employees and shareholders

Business Equipment
Solutions
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Ouvur Approach
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Simplicity Access anywhere 24/7 Excellent service Continued optimization
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Summarizing ayear of
strengthening and improvement

V" Reorganization of the company’s activities: Re-examining focuses,
establishing and expanding operational excellence, adjusting the
organizational structure and strengthening the engineering
infrastructure and IT systems

v Increasing marketing efforts in the 5G and fiber worlds
v Move to avalue model in cellular

v~ Continued focus on fiber and substantial IRU installments schedule
advances

v~ Conclusion of the independent fiber deployment
Meeting the challenges of the “Iron Swords” war
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Focus on value expected to continue

Maijor points for 2024
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“ Assuming that the damage resulting from the war will be similar to that measured so far,
the decrease in the Company’s profit (before tax) from roaming services, for each month
of the war, is estimated in the rage of approx. NIS 5 million to NIS 10 million. It is also
expected that the Company will recognize social security proceeds in various amounts
which will derive from the scale of the Company’s employees drafted into reserve duty.

" In 2024, Cash CAPEX will decrease and amount to approximately NIS 550 million,
compared to approximately NIS 656 million in 2023, and this is, among other things, due to
the completion of the deployment of our independent fiber optic network to households at
the end of year 2023. The Company will report, as needed, deviations of + 10% or more
from the amount specified above
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5G is expected to support the
continued growth of the
cellular sector

Deployment enabling a 5G experience in designated geographic areas
= Population coverage of approximately 70% at the end of 2023
= Focus on decreasing coverage gaps within the cities

= Transition to a 5G SA core system is expected to maximize potential
utilization

= Acceleration of 5G sites deployment
A value proposition supporting the increase in revenue from services
Potential for opportunities in Private Networks
M2M potential in the future as IOT devices increase
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The only provider that benefits from
access to the three Israeli fiber
infrastructures

= Maximum flexibility thanks to the ability to offer fiber services based on
Partner’s independent infrastructure, Bezeq's fiber infrastructure and IBC's
fiber infrastructure

= Fiber subs. growth to continue while leveraging our options to connect to
three infrastructures and optimize costs at the customer level

= In2023 our independent fiber deployment was concluded, with the
achievement of approx. 1.1 million households connected

= IRU* agreement with Bezeq for 120 thousand non-specific fiber optic lines
for 15 years has proved itself as a sustainable growth engine for the fixed-line
segment. The agreement includes, among other things, extension options,
payment distribution mechanisms, linkage and price protection

* indefeasible and irevocable right of use
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= Laying the local infrastructure for durable coommunications and data transfer services between the Far
East/Gulf countries and Europe

= Analternative route from Haifa to both Eilat and King Hussein Bridge crossing with Jordan

= Aninnovative and practical solution to the problem of potential cable damage from passing ships in the
Suez Canal as well as mitigating geopolitical dependencies

= First fiber delivery for such services expected in the course of 2024
= Potential for additional agreements

12
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Partner TV

Focus on Super Aggregator strategy, with traditional TV services
(linear channels, VOD, etc.) included

Partnership with Netflix (including unique TV bundle offering)

Offering comprehensive channels & add-on packages for sports
fans (Sport 1, Sport 5, ONE)

A flexible content cost model that includes, among other things,
revenue sharing with content providers

Potential revenue growth from additional revenue sources such
as programmatic advertising

Focus on improving financial results




Partner sc

Business Solutions growth engines

Expanding our share of the client’s communication solutions mix

Offering a basket of integrated cellular, fixed-line and equipment solutions
under one roof

Focus on continuing to increase revenue from data services for businesses
Growth in revenues from integration services

Continued utilization of the processes in the interfaces with the customer’s
premises
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Milestones in Equipment
activity’s potential fulfillment R

= Achieving efficiency and flexibility through the creation of a single unit for
trade activity and equipment

= Focus on selling equipment that matches the company’s core activity

= Creating value for customers through repair service packages and
providing favorable trade-in offers

= Constant improvement of the points of sale, including geographical
layout and mix of formats

= Deepening commercial cooperations
= Taking in hand operating costs

15
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Entering the electricity

16
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The electricity market for the home consumer is expected to grow due to increasing changes in
consumption habits

Growing awareness of the public along with an ever-increasing scope of smart meters provide
an opportunity to leverage the company’s sales and service capabilities

In February 2024, a contract was signed with OPC Energy, a leading energy producer in the
electricity sector in Israel, for the purpose of supplying electricity to Partner consumers

In March 2024 the service for private customers was launched

The value for Partner’s customers — cost savings and receiving all their communication services -
fiber optic internet, 5G cellular and television - and electricity service, from one company

— I

2

=9/




Partner sc

ESG Partnerin numbers 2023

Extensive social

68% 3.5% iuwir 50% 10
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Operating anc

Cellular subs. ARPU ex. Interconnect Fiber-Optic subs. TV subs.
(thousands) O charges (NIS) O (thousands) O (thousands) 6
21644 -100K 42 + NIS 3 369 +82K 207 -13k
Decrease due to decrease of 77K in Increase mainly due to the impact of Within the increase: 8k Partner’s
Prepaid subscribers base and Q4’22 change in subs. counting logic infrastructure subs. & 74k Other based
decrease of 23K in Postpaid subs. fiber infrastructure subs.
Service Revenues ex. Adjusted EBITDA Net Profit Adjusted FCF
Interconnect charges (NIS, million) (NIS, million) (NIS, million)

(NIS, million)

2439 @ 1050 @

163 ® . °

2023 results were impacted by the growth momentum in fiber and in data services for businesses and
by a decrease in gross profit from equipment sales and a decrease in revenues from roaming services
due to the impact of the “Iron Swords” war

19*Comparison to results before the impact of Q4’22 impairment charge. Including the charges — Net loss in 2022 was NIS 100 million
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Operating and Financial Highlights

Cellular subs. ARPU ex. Interconnect Fiber-Optic subs. TV subs.

(thousands) O cha rges (NIs) @ (thousands) O (thousands) O
21644 -100K 41 369 +82K 207 -13k
Decrease of 11k in the Quarter due a decrease Increase in revenues per sub. In service Increase of 16k subs. in the quarter, of which: Decrease of 3k in the Quarter
in prepaid subscribers base oackages was offset mainly By 2 decrease 1b|< Paétrfw_ir’s _in;‘rastructure suss. & 15k other

in revenues from roaming services ased fiber infrastructure subs.

Service Revenues ex. Adjusted EBITDA Net Profit Adjusted FCF

Interconnect charges (NIS, million) (NIS, million) (NIS, million)

(NIS, million) O O O O

594 -7TM 252 +4M 25 -8M -59 -79M

Quarterly results were impacted by the increase in fiber and by a decrease in several expenses items
which were offset by the war impact on revenues from roaming services

20*Comparison to results before the impact of Q4’22 impairment charge. Including the charges — Net loss in Q4’22 was NIS 237 million
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Cellular Subscribers

(EOP, "000s)

Change in Subscriber base for the quarter and 2,744 2,707 2,664 2,655 2,644

full year was due to the company’s focus on
value packages in Post-paid and profitability
improvement measures in Pre-paid activity

Q4'22 Q1'23 Q2'23 Q3'23 Q4'23

= Post-paid = Pre-paid

RIS
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Cellular ARPU

()

Excluding Interconnect charges, compared to Excluding Interconnect charges, most of the increase in 2023 resulted
the corresponding quarter, the stability mainly from the impact of subs. deduction in Q4’22 and the rest mainly reflects
reflects the impact an improvement in revenues an improvement in revenues from Postpaid packages

from packages offsetted by the war impact on

revenues from roaming services
Quarter Period
Q422 Q123 Q223 Q323 Q423 2021 2022 2023
=w/o interconnect fee = With Inteconnect fee = w/o interconnect fee = With Inteconnect fee

Starting from the fourth quarter of 2022, approximately 189 thousand subscribers were removed from the Company’s postpaid cellular subscriber list, mainly due to a change in the counting method that led to the removal of M2M subscribers (SIM cards designated for use in machines)
22 from the list, along with the removal of several tens of thousands of regular postpaid subscribers. In addition, starting from the fourth quarter of 2022, the counting logic of prepaid subscribers was changed, which led to the removal of approx. 94 thousand prepaid subscribers.
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Cellular - Churn Rate

Decrease in churn rate occurred in both Post-paid
and Pre-paid subscribers

Quarter

(%)

Decrease in Churn rate in 2023 mainly reflects the impact of subs.
counting logic change and Ministry of Education subs. churn in 2022*

Period

lllll 1l

Q4'22 Q1'23 Q3'23 Q4'23

*Excluding Ministry of Education packages, Churn rate in 2022 totaled 277%

2021 2022 2023
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Increase in Adjusted EBITDA in the Cellular segment

The increase in Adjusted EBITDA in Q4’23 relative to Q4’22 mainly reflects a decrease in salary and related expenses
and an increase in revenues from Postpaid packages, which were offset by a decrease in gross profit from Equipment
sales and in revenues form roaming services

Cellular - Revenues Cellular - Adjusted EBITDA & Adjusted EBITDA margin
(NIS, million) (NIS, million)

34%

)/32%’/—\3£%
28%
27%

578 581 567 544 = 183 186

woEm e
103 112 102 80

Q4'22 Q1'23 Q2'23 Q3'23 Q4'23 Q4'22 Q1'23 Q2'23 Q3'23 Q4'23

B Service w/o interconnect Interconnect Charges m Cellular -Equipment

24
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Cellular segment —FY2023

Minor decrease in Adjusted EBITDA explained mainly by a decrease in gross profit from Equipment sales and an
increase in network maintenance expenses, which were offset by a decrease in inter-segment charges, in salary and
related expenses and in other expense items

Cellular - Revenues Cellular - Adjusted EBITDA & Adjusted EBITDA margin
(NIS, million) (NIS, million)
0,
29% 31%
27% .
2,301 2,211 695 692

437 373

616

442

2021 2022 2023 2021 2022 2023

M Service w/o interconnect Interconnect Charges m Cellular -Equipment

25
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Internet & TV Subs

Approx. 84% of interned subscribers are in fiber
based infrastructure

Internet Subscriber Base

(EOP, '000s)
415 421

Q4'22 Ql'23 Q2'23 Q3'23 Q4'23
u Fiber optic = wholesale - excluding fiber optic

427 434 439

Over 80% of TV subscribers are in bundle/triple
offerings (broadband based)

Partner TV subscriber base

(EOP, "000s)
220 217 213 210 207
Q4'22 Q1'23 Q2'23 Q3'23 Q4'23
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In the Fixed-line segment, an increase in revenues
from internet and data services led to an increase in
service revenues

Adjusted EBITDA in Q4’23 increased by 1% compared to Q4’22 as the increase in service revenues and decrease in
wholesale expenses were offset by an increase in installation expenses and a decrease in gross profit from
equipment & other

Fixed line - Revenues Fixed line - Adjusted EBITDA & Adjusted EBITDA margin
(NIS, million) (NIS, million)
31%
29% 29% — 0
M
97
91 89 93
81
312 308 308 311 311
Q4'22 Q1'23 Q2'23 Q3'23 Q4'23 Q4'22 Q1'23 Q2'23 Q3'23 Q4'23

M Services m Equipment & other

27
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Fixed-line segment — FY2023

A decrease of 1% in Adjusted EBITDA mainly reflected an increase in installation expenses,
a decrease in gross profit from equipment and other sales and an increase in provision for legal claims
and in salary and related expenses, which were partially offset by an increase in service revenues

Fixed line - Revenues Fixed line - Adjusted EBITDA & Adjusted EBITDA margin
(NIS, million) (NIS, million)

30% 29%

Visz 360

2021 2022 2023 2021 2022 2023

M Services M Equipment & other

28
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Sales of equipment and Other

Revenues from Equipment and Other were impacte(les' ml(l)hr?gzw annual basis, the decrease in revenues resulted mainly
mainly by a change in sales mix in the cellular seement due to a decrease in retail and wholesale sales in the cellular
and by the recording of revenues from the rental of fiber segment and due to the recording of revenues from the
optics to business customers in the corresponding quarter rental of fiber optics to business customers in the

corresponding quarter and a decrease in home device sales
in the fixed line segment

Quarter Period

20% 7282 ﬁ 20%

634

Q4'22 Q1'23 Q2'23 Q3'23 Q4'23 2021 2022 2023

I Equipment & Other Revenues = Equipment & Other Gross Profit —+—Equipment Gross Margin = Equipment & Other Revenues 1 Equipment & Other Gross Profit =#=Equipment Gross Margin

29
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OPEX

(NIS, million)

The decrease compared to corresponding quarter was On an annual basis, the decrease compared to 2022 was

mainly due to decreases in Interconnect expenses and in mainly due to a decrease in Interconnect expenses and in

several other expense items, these were partially offset other operators payments expenses which were partially
by an increase in fiber installations expenses offset by increases in fiber installations expenses and in

network maintenance expenses

Quarter Period

1,940

1,901

500 501 1,874

481

Qa'22 Q1'23 Q2'23 Q3'23 Q4'23 2021 2022 2023

"OPEX’ represents the sum of the cost of sale of services and operating expenses (sales and marketing expenses, general and administrative expenses and credit losses/ profit) less depreciation and amortization expenses, share-based
30 remuneration expenses for employees and capital gains/losses; OPEX is not a financial measure according to IFRS and may not be comparable to other measures with similar headings for other companies
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Adjusted EBITDA

(NIS, million)
Adjusted EBITDA totaled NIS 252 million in Q4'23, an On an annual basis, Adjusted EBITDA decreased by an
increase of 2% from NIS 248 million in in the insignificant rate as a decrease in gross profit from
corresponding quarter equipment sales and other and a decrease in revenues from

roaming services were mostly offset by a decrease in OPEX

Quarter . Period
4%
. 32% 31% 31% 31%
0 Y a
28% ZV *
272 283

248 245

252 1,057 1,052

922

Q4'22 Q1'23 Q2'23 Q3'23 Q4'23 2021 2022 2023

B |
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Net Profit’

(NIS, million)

Net Profit was impacted, among other things, by an impairment charge recognized in respect of off-
the-shelf equipment used for fiber deployment, and amounted to NIS 25 million and NIS 163 million
in Q4’23 and FY’23 respectively, compared to Net Profit of NIS 33 million and NIS 170 million,
respectively, excluding the impact of impairment charges

Quarter” Period”

170 163

115

25

Q4'22 Q1'23 Q2'23 Q3'23 Q4'23 2021 2022 2023

27 * Profit for Q4’22 and FY 2022 is before the impact of impairment charges. Including the impairment charge, net loss was NIS 237 million for Q4’22 and NIS 100 million for FY2022
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Capital Expenditures (cash)

(NIS, million)
Increase in CAPEX Payments in Q4’23 compared with On an annual basis, CAPEX Payments totaled
Q4’22 is due, among other things, to the impact of the approx. 20% of total revenues in 2023

receival of a MOC grant in the amount of NIS 37 million
for the deployment of 5G in Q4’22

Quarter Period

176
162 159 159

672

656
647

Q4'22 Q1'23 Q2'23 Q3'23 Q4'23 2021 2022 2023

33
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Adjusted Free Cash Flow

(NIS, million)
Adjusted FCF in 2023 amounted to NIS 143 million, an increase of 4% compared with 2022

Quarter Period

146 137

2022

143

2023
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Net Financial Debt & Repayment Schedule

InJuly 2023 S&P Ma’alot updated its Outlook To Positive due to improved financial metrics and
affirmed its ‘ilA+" Rating

Net Financial Debt (NIS, million)/Net Financial Debt to Repayment Schedule Notes & Loans
Adjusted EBITDA (NIS, million)
As of December 31, 2023
0.6 0.6 0.6
' v 0.5
341
523
224 e
155

105

70 70 I

Q4'22 Q1'23 Q2'23 Q3'23 Q4'23 2024 2025 2026 2027 2028 2029 2030

= Notes = Loans

"Net Financial Debt’ represents total financial debt less cash and cash equivalents and short-term deposits; Net financial debt is not a financial measure according to IFRS and may not be comparable to other measure
35 with similar headings for other companies
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Let’s stay in touch

Amir Adar

Head of Investor Relations
& Corporate Projects

+972 (54) 7815051
investors@partner.co.il

Investor website:

www.partner.co.il/en/Investors-Relations/lobby

36
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